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Press Information 

 

Date: 11 February 2014 

 

Roto: Unique appearance at "fensterbau/frontale" / On 1,100 square metres 

from house to house / A focus on trends and their implementation / 

Numerous innovations in Hall 1 / Expanded product groups "Tilt&Turn," 

"Sliding," "Door," and "Equipment" / Hardware configuration tool for door 

range 

 

"Close to the customer" trade fair 

 

Leinfelden-Echterdingen – (rp) Innovative houses also require 

innovative window and door technology. Roto expresses this 

necessity clearly and visually at "fensterbau/frontale". At the stand 

area in Hall 1, which has been extended to cover 1,100 square 

metres, the construction supplier announced, prior to the start of the 

most important industry exhibition, that a number of topics and 

qualified houses would characterise the new architecture. From 26th to 

29th March 2014, the full service provider will be making an 

appearance and presenting at the Nuremberg event, primarily as a 

"trend expert and trend setter," and demonstrating to select visitors, 

both domestic and foreign, the significant evidence in the form of 

product range and service information. Just as in 2012, the familiar 

representation can already be seen in the key slogans: "unique 

appearance" and "close to the customer". 

 

From the product point of view, the company is displaying solutions 

that basically incorporate three key factors for current and future 

trends. These factors are energy efficiency, quality of life/ease of 

operation, and design. These match, as they say, specific 

developments in the entire window and door technology portfolio. The 

preview from the manufacturer names a number of specific examples. 

 

The "Tilt&Turn" product range includes additional applications of the 

successful "NT Designo" programme. Thus, for example, concealed 
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hinges are now available for triple-sashed, timber, and PVC windows 

without fixed mullions. The debut is convincing and, among other 

things, enables simple and efficient installation and hinging system. 

Further, the aluminium  product  range has been extended to include 

sash weights of up to 180 kg. The innovations include "Roto OK" 

Tilt&Turn hardware for PVC windows of up to 80 kg with a simple 

connecting-rod design. The quality of this product strengthens the 

mid-price segment range.  

 

In the "Sliding" product group, an example the company is highlighting 

is the "Patio Fold" innovation. This hardware for large-scale 

Fold&Slide systems is suitable for sashes of up to 100 kg, makes 

room height elements possible, has low-noise and robust rollers and, 

thanks to the enhanced threshold, secures energy efficiency as well 

as barrier-free access. 

 

Roto has also announced a wide range of options in the "Door" range. 

These include, for example, "Safe H 600 AL," a mechanical multi-point 

locking system for windows and doors made from aluminium and 

weighing up to 120 kg. The basic lock is to be connected with the "AL 

540" hardware and is characterised, among other things, by CE 

quality, stainless steel faceplate, covered coupling points, and simple 

assembly. Innovations are also present in the door hinge range: the 

"Solid S 117NN" is recommended for doors of up to 160 kg, and the 

"Solid S 80ATB" and "Solid S 120ATB," thanks to direct screw-fixing, 

do not require additional fixing components. 

 

 

 

Caption 

 

At "fensterbau/frontale," Roto is presenting themselves primarily as a 

"trend expert and trend setter," and supplying specialist domestic and 

foreign visitors with significant evidence of their position. This applies 

to their product and service portfolio. The centre of stand architecture 
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in Hall 1 of the Nuremberg trade fair forms a number of topics and 

qualified houses. The universal slogan representation: "Close to the 

Customer". 
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